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The Commonwealth of the Northern Mariana Islands is being actively promoted as a destination to the Japanese mar-
ket. In addition to ‘sun and surf’, the Northern Mariana Islands have a multi-layered cultural heritage to offer to the in-
terested tourist. This paper explores whether these cultural sites play a role in the motivations of Japanese tourists to 
visit the CNMI and whether the tourists have an awareness of CNMI heritage at the time of their departure. The find-
ings have substantive implications on cultural heritage policy if the CNMI wishes to engage the visitor community at 
large in the appreciation of its heritage. 
 
There are many motives to travel, including the 
chance to escape the home environment and 
experience the sun, surf and sand of a destina-
tion (eg. Hanefors & Mossberg 1999; Mark-
wick 2001). Iso-Ahola (1982) agrees with this 
and states that seeking and escaping are the 
basic motivational dimensions of leisure behav-
iour. Beyond the sun and surf motif, scenery 
and climate, and to a lesser degree price, have 
been suggested as the most critical factors in 
influencing a decision on location (eg. Sirakaya 
et al 1996; Mayo 1973). 

Culture is also a key source of motivation 
for people to become tourists and it relates to 
the desire by tourists to see/learn something 
they cannot experience at home (Boniface 
1999). Wirosardjono (1993 p196) extends this 
view by stating that ‘tourism is based on the 
strong desire to go beyond the other ‘mere’ 

tourists, to a more profound appreciation of 
society and culture’.  

Cultural tourism has always been high on 
the agenda of the truly cultured as well as the 
nouveau riche. The ‘Grand Tour’ of upper 
class Americans (Stowe 1994) and Europeans, 
particularly British (Black 1992), springs to 
mind. Cultural heritage tourism is on the in-
crease world-wide, focussing on sites, sights, 
museums and cultural experiences such as fes-
tivals and traditional communities (Herbert et 
al. 1989; Prohaska 1995; Richards 1996). 

Cultural tourism has been regarded as the 
panacea to cure the economic troubles of the 
Pacific Island communities, particularly of the 
Pacific micro-states. Tourism to Hawaii and 
Tahiti started early (Douglas and Douglas 
1996a), followed by other destinations. General 
tourism was advocated in the 1960s and 1970s 
(Lockart & Chandra 1997) leading to resort de-
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velopments in many countries (cf. Lockart & 
Chandra 1997 for Fiji; Burns & Cleverdon 
1995 for the Cook Islands); special interest 
tourism followed in the 1980s (Milne 1997; 
Harron & Weiler 1992; Zeppel 1992; Zeppel 
and Hall 1992). 

Large tourism developments were shown to 
diminish the real cultural experience provided 
(Burns 1995; Douglas & Douglas 1996b). At 
the same time, cultural heritage places were 
seen as an asset by various decision makers (cf 
Spennemann & Meyenn 1996), and studies 
were undertaken to assess the feasibility of 
using such sites as attractions (cf. Spennemann 
1987). Heritage sites have the potential to allow 
communities to express their political aspira-
tions through directed interpretation (Spenne-
mann 1989).  

Mass tourism, particularly from Japan, has 
long reached Guam (Page & Lawton 1996; 
Iversen 1997), but also, more recently, Saipan 
(Page & Lawton 1996) and Palau (Page & Law-
ton 1996). Indeed, the Commonwealth of the 
Northern Mariana Islands (CNMI) is being ac-
tively promoted as a destination to the Japa-
nese market. Aided by the relative proximity to 
the Japanese main islands—with flight times of 
slightly more than 1 hour—Saipan has become 
a destination for both weekenders and families. 

Intrepid visitors have always gone beyond, 
but several states of the Federated States on 
Micronesia and the Republic of the Marshall 
Islands are not major destinations (Page & 
Lawton 1996; Kuwahara 2001). 

The CNMI is interested in the development 
of eco-tourism and cultural tourism opportuni-
ties. The island of Rota had been identified as a 
potential site for eco-tourism developments, 
with the island of Saipan focussing on mass 
tourism (Heather et al. 2000. Look & Spenne-
mann 2000). 

Japanese Tourists 
Cultural factors need to be taken into account 
when considering travel motivations, as it is 
such factors that will set one clientele apart 
from the other. Japanese tourism has been a 
major source of income for many destinations, 

among them the United Kingdom (Gilbert & 
Terrata 2001), and Korea (Seo 2004).  

Particularly popular are Pacific and Pacific 
Rim destinations such as Australia (Reisinger & 
Turner 2000), Hawai’i (Reisinger & Turner 
2000), Guam (Iversen 1997) and the CNMI. 

It is important to issue a caution on the risk 
of oversimplification of this issue. The Japa-
nese market is not a monolithic entity, but is as 
segmented as the market of any other country 
(eg. Lang et al. 1993; Jang et al. 2001; Andersen 
et al. 2000; You and O’Leary 2000). Also worth 
noting is the general age of many of the well-
cited studies, most of which were created in the 
early boom years of Japanese tourism in the 
1990s. 

Japanese cultural tourism 
There is a paucity of data on the motivations 
and expectations of Japanese visitors towards 
cultural tourism opportunities. 

The Japanese market has particular charac-
teristics such as being more collective and 
group-oriented, by and large eschewing indi-
vidualistic travel (Kim & Lee 2000), placing 
high value on the safety of a destination and 
largely engaging only in low-risk activities (Pin-
hey & Iverson 1994; Ahmed & Krohn 1992; 
Reisinger & Turner 2000) as well as demanding 
high levels of quality and aesthetics (Turcq and 
Usunier 1995, cited in Reisinger & Turner 
2000). Cha et al. (1995) examined the travel 
motivation of Japanese overseas travelers and 
identified six motivational factors: family, re-
laxation, knowledge, adventure, travel ‘brag-
ging,’ and sports. 

A study of Japanese tourism to the United 
Kingdom identified culture, language and 
novelty as important motivations (Gilbert & 
Terrata 2001), but that may well reflect market 
segmentation with a bias towards the European 
cultural environment. 

In a study of Japanese tourism to the Gold 
Coast (Australia) and Hawai’i, Reisinger and 
Turner (2000) looked at a wide range of vari-
ables. Both the Gold Coast and Hawai’i are 
marketed, and have a reputation, as ‘sun and 
surf’ and relaxation destinations, and as such 
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are similar to the overall marketing strategy 
used by the Marianas Visitor Authority (MVA).  

While there are variations in relative ranking 
between the two destinations, they have in 
common that the safety of the destination 
ranked highest, while ‘visiting historic sites/ 
museums’ ranked lowest for the Gold Coast 
and fourth lowest (out of twenty variables) for 
Hawai’i. The ability to ‘experience a different 
culture and customs’ and the ability to ‘experi-
ence different food and drink’ ranked in the 
lower half of variables for the Gold Coast 
(ranks 7 & 10), while clustered in the exact 
middle for Hawai’i (ranks 10-11). Compared to 
variables such as ‘safety of the destination,’ 
‘clean facilities’ and ‘rest and relaxation’ cultural 
attractions appear to rank quite low.  

In this paper we will examine the role of 
cultural attractions in the motivations of Japa-
nese tourists to visit the CNMI. In the second 
part we will examine to what extent departing 
tourists are aware of the cultural attractions the 
islands can offer. We can draw on two sets of 
data: those collected by the MVA as part of the 
visitor arrival and customs procedure and those 
collected during fieldwork. 

Studies such as these are important ele-
ments in a cultural tourism marketing strategy. 
The paper forms part of a suite of studies look-
ing into the Japanese visitor experience in Sai-
pan (Sayers & Spennemann 2006a–c). 

MVA FINDINGS 
All arriving visitors are required to complete an 
arrival questionnaire for CNMI Customs. The 
questionnaire requires the respondents to pro-
vide their age, gender, occupation, home coun-
try and port of embarkation details, along with 
travel mode and purpose. The reverse of the 
customs form contains a visitor information 
questionnaire administered by the MVA. The 
completion of that part of the form is in es-
sence voluntary, but as the signature line for 
the customs declaration is on the bottom of 
that page, most visitors are compelled to com-
plete the visitor information questionnaire. 

One question on the visitor information 
questionnaire asks “while in the CNMI we plan 
to do the following?” with respondents being 

given the opportunity to select as many options 
as applicable. The MVA data show that the 
majority of respondents travelled to the islands 
for pleasure (July: 80.2%/August: 89.1%) 
(Table 1). A far distant second was diving (15.0 
%/14.0%), followed by golf (9.4%/7.7%). The 
MVA travel motivation options do not have 
specific categories relating to the theme of cul-
tural heritage and island history.  

Table 1. Travel Motivations in July and August 2001 
(Source: Japan Visitors Profile – MVA 2001) 

Motivation July 2001 August 2001 
Pleasure 80.2 89.1 
Diving 15.0 14.2 
Golf 9.4 7.7 
Company Trip 9.6 2.9 
Attend Sport Events 1.2 1.4 
Honeymoon 1.6 1.1 
Getting Married 1.8 1.0 
Visit Friends/relatives 1.1 1.0 
Business 0.4 0.5 
Memorial Service 0.1 0.1 
Conference/Convention 0.2 0.1 
N 21,499 17,715 

If the option ‘other’ therefore is classed as 
including these aspects, then the results show a 
very low level (2% or less) of respondent inter-
est in such elements (Table 1). On the other 
hand ‘pleasure’ is an undefined term and wide 
open to the interpretation of the respondents. 
It is quite feasible that some respondents will 
regard cultural tourism as ‘pleasure’ and would 
thus select that option. 

Table 2. Decision influencing factors (%) (Source: Ja-
pan Visitors Profile – MVA 2001) 

Factor July 2001 August 2001 
Short flight time  20.5 23.1 
Climate 11.7 12.4 
Previous Trip 10.4 12.0 
Price 13.0 9.3 
Other *) 55.7 56.8 
N 27,859 23,651 
*) See Sayers & Spennemann 2006. 
A second question asked ‘What convinced 

you to travel to CNMI?’ Some response op-
tions from that question can be used in the 
present context, while others relating to spe-
cific information sources have been discussed 
elsewhere (Sayers & Spennemann 2006a). The 
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most dominant factor to be considered here is 
the proximity of Saipan to Japan (‘short flight 
time’ July: 20.5%/August: 23.1%). The other 
factors have lower representation (Table 2). 

FIELDWORK FINDINGS  
The fieldwork period took place on Saipan 
(CNMI) over a four-week period during the 
months of July and August 2001. A structured 
questionnaire comprising pre-coded and open-
ended questions was administered to departing 
visitors in the secure departure area of Saipan 
International Airport. Passengers sampled in 
this area had passed immigration and security 
checks and were waiting for their flight to 
commence boarding.1 The questionnaire was 
available in both English and Japanese.  

830 questionnaires were collected during 
the fieldwork period. 699 (84.2%) of the re-
spondents provided their home country details, 
705 (84.9%) provided gender details, 693 
(83.4%) provided their age category. Of the 
699 respondents who provided their home 
country details, an overwhelming 671 (95.9%) 
stated that their home country was Japan. 
Table 3 sets out total sample population by age 
and gender compared to the MVA arrival data. 

Table 3. Age/gender data of the Japanese sample 
population compared to the MVA arrival data (in %) 

Fieldwork MVA Arrival Data 
Age M F Age M F 
18-25 9.4 25.1 18-24 6.1 15.4 
26-30 16.6 21.7 25-29 15.9 22.2 
31-40 40.4 36.6 30-39 33.6 32.0 
41-50 23.8 12.6 40-49 25.3 17.2 
51-60 6.3 3.1 50-59 12.5 7.5 
60+ 3.4 0.9 60+ 6.7 5.8 
N 319 350 N 23,893 26,021 

Overall, the gender and age profile of the 
respondent population is similar to the MVA 
statistics for July and August (Table 3). Some 
differences can be observed: Younger people 
were more likely to respond to the question-
naire compared to older people, particularly so 
among 17–25 year old women. Few people 
over the age of 50 years responded, particularly 
very few over the age of 60 years. The lack of 
representation of older people can partly be 

attributed to the fact that people in this age 
group were more likely to refuse to participate 
when they were approached. 

The data 
The data collected focus on discovering why the 
respondents chose to visit the CNMI.  

The respondents were given the option to 
tick as many applicable options to indicate their 
travel motivations. ‘To visit the beaches’ 
(82.2%) was the highest rated travel motiva-
tion, followed by ‘to have a holiday’ (74.7%). 
The third highest option, ‘to experience the 
natural environment,’ rated at a much lower 
(44.8%). Clearly, pleasure was the strongest 
travel motivation and this directly correlates 
with the MVA findings. ‘The location of the 
island was convenient’ rated 30.1% of re-
sponses and this finding also correlates quite 
well with the MVA findings (‘short flight 
time’). ‘To see the sights and tourist destina-
tions’ rated (21.9%) and this does not specifi-
cally relate to any of the MVA categories. This 
option would however best correlate as contri-
buting to the high rating ‘pleasure’ option that 
is reflected in the MVA data.  

Table 4. Travel motivation in percent 
 (multiple answers possible) 

Motivation T
ot

al
 

Fi
rs

t T
im

e 

R
ep
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t 

Visit the beaches 82.2 84.7 79.8 
Have a holiday 74.7 72.3 78.0 
Experience the natural environment 44.8 45.1 44.7 
Location of islands was convenient 30.1 26.9 34.0 
See sites and tourist destinations 21.9 25.6 17.6 
Learn about islands’ cultural heritage 8.8 9.2 8.3 
Learn about the CNMI 8.4 6.8 5.8 
Learn about islands’ colonial history 5.7 7.3 3.7 
Learn about Chamorro culture 3.7 3.3 4.2 
Visit friends/ family 3.1 3.0 3.2 
Business purposes 2.7 0.8 0.1 
Experience the way of life 2.2 3.0 1.0 
Learn about Carolinian culture 0.5 0.4 0.5 
Other 8.1 9.0 0.2 
N 830 451 373 
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The fieldwork question on travel motiva-
tion also contained specific elements that relate 
to the cultural heritage and history of the 
islands. The results show that cultural and his-
torical elements of the islands were of little in-
terest to the respondents. With only (8.8%) ‘To 
learn about the islands’ cultural heritage’ was 
the highest rated motivation (Table 4). ‘To 
learn about Carolinian culture’ was the lowest, 
rating at a mere (0.5%). This rating however 
may not necessarily relate to a lack of interest 
on behalf of the respondents but rather their 
lack of awareness of the culture’s existence. In 
the process of the data collection comments 
were made by at least ten people about this 
lack of awareness. Comments were also written 
on some questionnaires stating that until such 
time the questionnaire was completed, the re-
spondents had no awareness of the existence 
of the Carolinian culture.  

The fieldwork data show that 8.1% of re-
spondents visited the islands for reasons other 
than those given as options. The written re-
sponses to this show that diving, golf and the 
casino were among the travel motivations for 
this category.  

Based on these findings, the Japanese visi-
tor market appears to be most interested in ex-
periencing the ‘sun lust’ style of holiday, 
comprising sun and sea holiday packages 
(Dodson & Courtney 1994; Markwick 2001). 
These finding support the observations of 
Eldergill (1998, p447) who stated for the 
Micronesian setting that ‘tropical islands are 
most often visited by seekers of sun, scenery 
and surf’. 

First time and repeat visits 
The questionnaire also queried whether the 
visitors came for the first time or whether they 
had been there before. For the purpose of a 
more detailed analysis of cultural attractions it 
is desirable to consider these separate clien-
teles. 

The travel motivation ‘to experience the 
beach’ was stronger for the first time visitors 
(84.7%), compared to repeat visitors (79.8%). 
The reverse is true for those who indicated ‘to 
have a holiday’ was their travel motivation, 

with 78% of repeat visitors selecting this op-
tion, compared to 72.3% of first time visitors. 
Not surprisingly, more of the repeat visitors 
(34%) selected the option ‘the location of the 
islands was convenient’ than first time visitors 
(26.9%). 

Let us now focus on the cultural and envi-
ronmental aspects. The results for the ‘to ex-
perience the natural environment’ option were 
nearly uniform for both groups, with 45.1% 
and 44.7% respectively selecting this option. As 
it is possible that some visitors construed this 
question to include beach, surf and sun not too 
much should be made of the percentage which 
is significantly higher than that for cultural at-
tractions.  

What is of interest, and of concern to heri-
tage management agencies is that travel moti-
vations of the respondents change after initial 
visitation has occurred and exposure to the 
islands has taken place—with fewer tourists 
interested in seeing cultural attractions. For ex-
ample, a higher percentage of first time visitors 
indicated that they had travelled to the islands 
to see the sights (25.6%) compared to only 
(17.6%) of repeat visitors. That trend holds 
true for all cultural elements, with greatest drop 
recorded for the option ‘to learn about the 
Colonial history of the islands’ which 7.3% of 
the first time respondents indicated as a travel 
motivation compared to only 3.7% of the re-
peat visitors. 

EXTENT OF AWARENESS 
To a large extent, a natural incentive to travel 
to a given location depends on the visitor’s 
awareness of what experiences the location can 
and does provide. This requires the traveller to 
obtain information from a number of sources, 
such as promotional material, guidebooks and 
the like (see Sayers & Spennemann 2006a for 
analysis). This information can either be 
sourced before coming to the destination, or 
after arrival. The key question in that regard is 
whether the exposure before and after arrival 
results in an awareness by the visitor, as this 
will, ultimately, direct what tourism and heri-
tage management agencies can do to improve a 
visitor’s experience through addressing their 
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expectations and by broadening the horizon of 
experiences that visitors may have.  

 

Table 5. Lack of awareness of cultural and natural 
aspects of the CNMI in percent  

 How  
learned? 
N=830 
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earned? 
N=693 
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Cultural Elements     
Chamorro culture 16.5 21.2 4.9 26.4 
Chamorro history 15.5 28.4 8.7 46.3 
Carolinian culture 23.4 43.6 14.3 67.1 
Carolinian history 21.4 43.6 16.3 63.8 
Traditional local food 12.5 20.7 5.5 30.5 
Island culture/lifestyle 12.7 21.6 6.4 31.5 
House of Taga 18.4 39 13.0 57.9 

Average 17.2 31.2 9.9 46.2 

History elements     
History of the islands 11.8 21.9 6.5 27.8 
Colonial history 13.4 24.2 7.6 32.4 
Religious buildings 18.1 37 11.9 50.2 
Spanish Buildings  18.6 38.6 14.8 52.2 
Spanish artefacts 19.2 36.7 14.1 53.0 

Average 16.2 31.7 11.0 43.1 

Japanese Elements     
Sugar King Park 14.2 28.2 8.7 43.1 
Museum 15.8 34.1 11.6 51.4 
Japanese Hospital 16.0 35.8 11.3 51.9 
Japanese Jail 15.7 34 11.6 51.1 

Average 15.4 33.0 10.8 49.4 

World War Two      
World War Two relics 5.3 9.3 2.1 11.2 
Suicide Cliff 6.4 13.0 3.9 16.7 
Last Jap. Comnd Post 8.4 20.7 5.7 28.6 

Average 6.7 14.3 3.9 18.8 

Natural Environment     
Natural environment 11.7 17.6 5.1 25.6 
Micro Beach 11.6 24.3 6.8 35.5 
Endangered birds 21.4 42.2 16.4 61.2 

Average 14.9 28.0 9.4 40.8 
     

To assess this, with respect to cultural heri-
tage matters, three questions were designed. 

The first two ascertained how and when the visi-
tors learnt about the subject matter and attrac-
tions, and the third, what level of knowledge 
visitors felt they had acquired at the point of 
departure. 

The questionnaire asked respondents to in-
dicate when they first learned about various ele-
ments of the Mariana Islands. A separate 
question asked the respondents to identify the 
source of their knowledge. A third question 
asked the respondents to state how they learned 
about the various aspects, listing the sources. 
The elements offered in the questionnaire can 
be grouped into five areas: culture, history, 
Japanese period, World War II, and the natural 
environment (Table 5).  

Elsewhere we have examined the nature of 
information provision (Sayers & Spennemann 
2006a) and interpreted the mode of informa-
tion transfer and the timing information con-
tained in these data. What is of relevance for 
the purpose of this paper is an examination of 
the ‘I don’t know about’ answers, as well as the 
answers ‘I can’t remember.’ 

Table 5 compiles the responses. While 
overall percentages between the two questions 
are not identical, the relative sequence is more 
or less the same. On average the lowest ‘don’t 
know about it’ response (ie. The highest level 
of awareness) was received for elements of 
World War II with 14.3% choosing that option 
when asked how they learned about it, and 
18.8% selecting the option when asked when 
they learned about it. The other end of the 
spectrum is represented by the Japanese civil-
ian sites with figures of 33% and 49.4% respec-
tively. Importantly, four of the five element 
groups had rather similar don’t know re-
sponses. Only World War II stood apart. 

Slightly more difficult to interpret are the 
responses ‘I don’t remember.’ They are particu-
larly high for the two options relating to Caro-
linian culture (how learned 23.4%, when 
learned 14.3%) and history (21.4% and 
16.3%%) as well as in the case of the endan-
gered bird species (21.4% and 16.4%). These 
high figures correlate with the high responses 
of ‘I don't know’ for the same elements. The 
same overall trend holds true for all other per-
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centages of ‘I don’t remember.’ It is possible 
that this is a cultural artefact in the wording of 

the question where respondents did not wish 
be seen as ignorant (Table 6). 

 

Table 6. Level of knowledge at departure to the various elements in percent (only valid responses) 
 Knowledgeable  Not Knowledgeable  

 V
er

y 

M
ild

ly
 

So
m

ew
ha

t  

 D
on

't 
K

no
w

 

So
m

ew
ha

t 
N

ot
 

M
ild

ly
 N

ot
 

V
er

y 
N

ot
 

N
 

Cultural Elements 
       

 
Chamorro culture 1.2 9.5 22.7 40.1 5.3 6.8 14.4 675 
Chamorro history 0.9 8.1 18.1 44.7 6.4 5.7 16.0 667 
Carolinian culture 0.0 3.0 8.4 52.2 6.4 6.0 24.0 670 
Carolinian history 0.1 2.8 8.0 54.8 3.3 6.4 24.4 671 
Traditional local food 1.5 10.7 24.6 37.8 7.2 4.5 13.7 670 
Island culture/lifestyle 1.2 10.7 25.8 36.6 6.5 5.9 13.4 664 
House of Taga 4.4 5.4 11.5 48.9 3.9 5.1 20.7 662 

History elements         
History of the islands 2.7 13.6 28.0 31.9 6.0 4.6 13.0 667 
Colonial history 3.0 11.8 28.8 31.4 5.8 4.8 14.3 669 
Religious buildings 0.3 5.1 15.2 47.0 4.6 7.5 20.3 670 
Spanish Buildings  0.5 5.0 14.0 48.9 6.2 5.9 19.6 659 
Spanish artefacts 0.6 5.0 15.0 47.1 4.7 7.4 20.3 666 

Japanese Elements         
Sugar King Park 4.2 10.8 19.6 39.9 3.4 4.6 17.4 667 
Museum 3.0 7.1 18.6 44.2 3.5 5.3 18.3 661 
Japanese Hospital 4.5 7.7 17.6 43.2 3.6 5.0 18.5 665 
Japanese Jail 4.4 10.5 16.7 40.7 5.0 4.4 18.4 659 

World War Two          
World War Two relics 7.9 27.7 30.8 18.4 3.9 3.4 7.8 668 
Suicide Cliff 18.4 22.2 22.8 20.5 2.8 3.4 9.9 668 
Last Jap. Comnd Post 12.1 18.4 19.6 30.0 3.6 3.7 12.4 667 

Natural Environment         
Natural environment 4.2 19.2 27.3 29.0 4.8 4.5 11.0 666 
Micro Beach 8.9 17.1 20.3 32.2 2.6 3.8 15.2 665 
Endangered birds 0.9 5.0 10.7 50.4 5.7 4.8 22.5 663 
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LEVEL OF AWARENESS 
The level of the awareness was queried through 
another question. Here respondents were asked 
to indicate how knowledgeable they felt about 
various aspects of the history of the islands. 
They were offered a seven-step Likert-scale 
(Table 6) which was subsequently scored for 
analysis.3 Table 7 sets out the means and stan-
dard deviations for each of the options, dem-
onstrating a breadth of responses.  

Overall, respondents felt far more know-
ledgeable about World War II attractions than 
any other. The least level of knowledge was 
nominated for aspects of local culture (Table 
6). 

As it can be expected, some of the themes 
and sites will relate more to younger people 
and others more to the older generation, the 
mean responses were compiled for each age 
group (Table 7), and then compared against the 
mean of the overall population. Overall, the 
mature generation (41–50) considered itself 
(statistically) significantly more knowledgeable 
in all of the themes than the younger genera-
tions. The older generation (51–60 considered 
itself more knowledgeable than the average, 
but not significantly so. The only exception to 
this are World War II relics and the last Japa-
nese command post. 

The reverse holds true for those between 18 
and 30 years of age, which were all less know-
ledgeable in the themes and sites. The youngest 
cohort (18–25) was significantly less aware in 
most aspects, with the following cohort (26-30) 
also being significantly less knowledgeable in 
the World War II sites. 

When considering the responses in terms of 
gender, it is worth noting that compared to 
men, women felt less knowledgeable in all 
categories (Table 7), but the gender difference 
was statistically significant only when consider-
ing the World War II relics, the last Japanese 
command post, the Japanese Jail and the area 
of colonial history. 

Chamorro vs Carolinian 
We have already alerted to the fact that there 
seems to be a difference between the aware-

ness and level of knowledge of Chamorro cul-
ture and history compared to Carolinian 
culture and history. This dichotomy has also 
been observed in other contexts (Spennemann 
2003). To ascertain the degree of differential 
knowledge at the point of departure, the three 
response  categories ‘very knowledgeable, 
‘knowledgeable,’ and ‘somewhat knowledge-
able’ have been collapsed into ‘High”. The 
same was done for the three negative catego-
ries (‘Low’), with the ‘don’t know’ answers 
identified by a question mark (‘?’). When con-
sidering the correlations for culture (Table 8) 
and history (Table 9), it is self evident that a 
differential level of knowledge existed at the 
point of departure. For example 2.1 % of e re-
spondents deemed themselves both very 
knowledgeable in Chamorro and Carolinian his-
tory, while 7.8% deemed themselves very 
knowledgeable in Chamorro but not in Carolin-
ian history.  

The difference in the lack of knowledge be-
tween Chamorro and Carolinian culture is stat-
istically significant (Fisher’s Exact Test, 
P>0.001), as it is for Chamorro and Carolinian 
history (P>0.001). 

Table 8. Correlation between the level of knowledge of 
Chamorro and Carolinean culture in % (n=667) 

  Carolinian 
 High ? Low 

High 2.0 11.4 7.8 
? 0.3 28.7 2.3 

C
ha

m
or

ro
 

Low 0.3 1.9 19.2 
 

Table 9. Correlation between the level of knowledge of 
Chamorro and Carolinean history in % (n=667) 

  Carolinian 
 High ? Low 

High 2.1 10.3 4.0 
? 0.2 32.2 2.7 

C
ha

m
or

ro
 

Low 0.5 1.4 20.6 

This difference clearly signals a failure to ef-
fectively communicate the presence and con-
tribution of Carolinians to the historic and 
cultural fabric of the CNMI. 
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CONCLUSIONS 
This paper set out to explore whether the cul-
tural and historical sites of the CNMI play a 
role in the motivations of Japanese tourists to 
visit the CNMI and whether Japanese tourists 
have an awareness of CNMI heritage at the 
time of their departure.  

The data demonstrate very clearly that the 
average Japanese visitor comes to the CNMI 
for pleasure (Table 1) and to have a holiday 
(Table 4) with ‘surf and sun’ being the domi-
nant motivation. While the different natural 
environment plays some role in the motivation 
spectrum (Table 4) it does not readily translate 
into awareness and knowledge at the time of 
departure. Echoing findings in the literature (eg 
Reisinger & Turner 2000), cultural attractions 
do not rank highly on the list. Taking into ac-
count market segmentation, we can assume 
that the Japanese ‘sun and surf’ segment does 
not really engage in the cultural and historical 
environment of the host nation. This tendency 
is particularly developed among the younger 
generation. 

The findings have substantive implications 
on cultural heritage policy if the CNMI wishes 
to engage the visitor community at large in the 
appreciation of its heritage. As has been shown 
elsewhere (Sayers & Spennemann 2006a), a 
substantial degree of knowledge is acquired af-
ter arrival. Qualitative follow up research is 
needed to examine how that information can 

be best conveyed to the Japanese audience in 
the CNMI and which strategies work effec-
tively. 

ENDNOTES 
 

1  The amenities that are available to the passen-
gers whilst they are waiting to board their flight, 
include a Duty Free shop and three eating areas, 
one of which is a VIP area. Data collection en-
tailed the distribution of the questionnaires to 
people in the seating area of the departure 
lounge of Saipan International Airport. The re-
searcher deliberately did not approach people 
who were sitting in the eating area so as not to 
disturb them whilst they were eating 

2. The responses were assigned numerical values 
for this analysis. Scoring: 1–Very Important; 2–
Important; 3–Mildly Important; 4-Don't Know; 
5–Mildly Unimportant; 6–Unimportant; 7–Very 
Unimportant. 

3 . See endnote 2. 

BIBLIOGRAPHY 
Ahmed, Z.U. and Krohn, F.B (1992), Understand-

ing the unique consumer behavior of Japanese 
tourists. Journal of Travel and Tourism Marketing. 
vol. 1 no.3, pp.73-86. 

Andersen, Vivien, Prentice, Richard and Watanabe, 
Kazumasa (2000) Journeys for Experience: 
Japanese Independent Travelers in Scotland. 
Journal of Travel and Tourism Marketing vol 9, nº 1-
2, pp. 129 – 151. 

Black, Jeremy (1992) The British Abroad. The Grand 
Tour in the Eighteenth Century. New York: St. Mar-
tin’s Press. 

Boniface, P. 1999, Tourism and cultures: consensus 
in the making? In M. Robinson  and P. Boniface 
eds. 1999, Tourism and cultural conflicts. CAB 
International,  New York.  

Burns, Peter (1995) Sustaining tourism under Politi-
cal adversity: the case of Fiji. in; Michael V. 
Conlin & Tom Baum (eds), Island Tourism. Man-
agement Principles and Practice. New York: John 
Wiley & Sons. Pp. 259-273. 

Burns, Peter and Cleverdon, Robert (1995) Destina-
tion on the edge? the case of the Cook Islands. 
in; Michael V. Conlin & Tom Baum (eds), Island 
Tourism. Management Principles and Practice. New 
York: John Wiley & Sons. Pp. 217-228. 

Cha, S, McCleary, K.W, Uysal, M (1995), Travel 
motivation of Japanese overseas travelers: a fac-
tor – cluster segmentation approach. Journal of 
Travel Research vol. 34 no.1, pp.33-9. 

de Burlo, Chuck (1996) Cultural resistance and eth-
nic tourism on South Pentecost, Vanuatu. in: 
Richard Butler and Thomas Hinch (eds), Tourism 
and Indigenous Peoples. London: International 
Thomson Business Press. Pp. 255-276. 



 Role of Cultural Attractions in the Motivations and Awareness Spectrum of Japanese Tourists 385 

 

Dodson, R. & Courtney, J.J. (1994) Ticket to Thai-
land: A study of tourism. Assumption University 
Press, Bangkok. 

Douglas, Norman and Douglas, Ngaire (1996a) 
Tourism in the Pacific: Historic factors. in: C. 
Michael Hall and Stephen J. Page (eds)., Tourism 
in the Pacific Issues and Cases. London: Interna-
tional Thomson Business Press. pp. 19-35. 

Douglas, Norman and Douglas, Ngaire (1996b) 
Cultural and social impact of tourism in the Pa-
cific. in: C. Michael Hall and Stephen J. Page 
(eds)., Tourism in the Pacific Issues and Cases. Lon-
don: International Thomson Business Press. pp. 
49-65. 

Eldergill, M.A. (1998) Identification of traditional 
values in Micronesia. Annals of Tourism Research. 
15 (3) pp. 447-448 

Gilbert, David and Terrata, Mikiko (2001) An ex-
ploratory study of factors of Japanese tourism 
demand for the UK. International Journal of Con-
temporary Hospitality Management vol. 13 nº 2, pp. 
70–78 

Hall, Colin Michael (1997) Tourism in the Pacific Rim. 
Developments, Impacts and Markets. South Mel-
bourne: Longman. 

Hanefors, M., & Mossberg, L.L. 1999, Package 
tourism and customer loyalties. In: Consumer be-
haviour in travel and tourism. eds. A. Pizam and Y. 
Mansfeld. Haworth Hospitality Press, New 
York. 

Harrison, David (1997) Globalisation and Tourism: 
some themes from Fiji. in: Martin Oppermann 
(ed.), Pacific Rim Tourism. Wallingford: CAB In-
ternational. Pp. 167-183. 

Harron, Sylvia and Weiler, Betty (1992) Ethnic tour-
ism. in: Betty Weiler and C. Michael Hall (eds), 
Special Interest Tourism. London: Belhaven Press. 
Pp. 83-94. 

Heather, John E., Look, David W., Parsons, Mit, 
Spennemann, Dirk H.R. and Webb, Amy (2000) 
Heritage Eco-Tourism Symposium: the Best of 
Both Worlds Rota, CNMI 28 February-3 March 
2000. Findings and Recommendations. Includ-
ing SWOT Analyses of Selected Sites. San Fran-
cisco: US National Park Service. 

Herbert, David T., Prentice, Richard C. and Tho-
mas, Colin J. (1989) Heritage sites: strategies for 
marketing and development. Aldershot: Avebury. 

Iso-Ahola, S.E. 1982, Toward a social psychological 
theory of tourism motivation: A rejoinder. An-
nals of Tourism Research, 12, pp. 256-262. 

Iversen, Thomas J. (1997) Japanese visitors to 
Guam: lessons from experience. Journal of Travel 
and Tourism Marketing pp. 41-54. 

Jang, Soo Cheong; Ismail, Joseph A. and Ham, 
Sunny (2001) Heavy Spenders, Medium Spend-
ers, and Light Spenders of Japanese Outbound 
Pleasure Travelers. Journal of Hospitality & Leisure 
Marketing vol. 9, nº 3-4, pp. 83 – 106. 

Jennings, Gayle R. (1997) The Travel experience of 
cruisers. in: Martin Oppermann (ed.), Pacific Rim 
Tourism. Wallingford: CAB International. Pp. 96-
115. 

Kim, Chulwon and Lee, Seokho (2000) Understand-
ing the Cultural Differences in Tourist Motiva-
tion between Anglo-American and Japanese 
Tourists. Journal of Travel & Tourism Marketing 
vol. 9 nº 1-2, pp. 153 - 170 

Kuwahara, Sueo (2001) Tourism, Traditional Cul-
ture and Autonomy in a Small Island: Yap Faces 
a New Millennium. Part 1, Section 1, Report 2. 
The Progress Report of the 1999 Survey of the 
Research Project “Social Homeostasis of Small 
Islands in an Island-zone” Kagoshima University 
Research Center for the Pacific Islands, Occasional Pa-
pers No.34. Pp. 15-24.  

Lang, C.T, O’Leary, J.T, Morrison, A.M (1993), Ac-
tivity segmentation of Japanese female overseas 
travellers. Journal of Travel and Tourism Marketing 
vol. 2 no.4, pp.1-22. 

Lockhart, Douglas G. & Chandra, Rajesh (1997) 
Fiji: crossroads of the South Pacific. in: Douglas 
G. Lockart & David Drakakis-Smith (eds)., Is-
land tourism: trends and prospects. London & New 
York: Pinter. Pp. 302-322. 

Look, David W. and Spennemann, Dirk H.R. 
(2000) Heritage Eco-Tourism Symposium, Rota, 
Feb. 28-Mar. 3, 2000. Cultural Resource Manage-
ment 23(3): 35 

Markwick, Marion (2001) Postcards From Malta. 
Image, Consumption, Context. Annals of Tourism 
Research vol. 28 no. 2, pp. 417–438. 

Mayo, E. (1973) Regional Images and Regional Travel 
Behavior, in `Proceedings of the Travel Research Asso-
ciation Fourth Annual Conference', Salt Lake City, 
UT, pp. 211–217. 

Milne, Simon (1997) Tourism, dependency and 
South Pacific Microstates: beyond the vicious 
cycle? in: Douglas G. Lockart & David Draka-
kis-Smith (eds)., Island tourism: trends and prospects. 
London & New York: Pinter. Pp. 281-301. 

Page, Stephen J. and Lawton, Glenda (1996) The 
Pacific Islands: markets, development and plan-
ning issues. in: C. Michael Hall and Stephen J. 
Page (eds)., Tourism in the Pacific Issues and Cases. 
London: International Thomson Business Press. 
pp. 272-303. 



386 Role of Cultural Attractions in the Motivations and Awareness Spectrum of Japanese Tourists 

 

Pinhey, T. and Iverson, T. (1994) Safety Concerns 
of Japanese Visitors to Guam. Journal of Travel 
and Tourism Marketing vol. 3, No. 2, pp. 87–94. 

Prohaska, Sharr Steele (1995) Trends in Cultural 
Heritage Tourism. in; Michael V. Conlin & Tom 
Baum (eds), Island Tourism. Management Principles 
and Practice. New York: John Wiley & Sons. Pp. 
33-52. 

Richards, G.(ed).1996, Cultural tourism in Europe. 
CAB International, New York.  

Reisinger, Yvette and Turner, Lindsay (2000) Japa-
nese tourism satisfaction: Gold Coast versus 
Hawaii. Journal of Vacation Marketing vol. 6 no. 4, 
pp. 299–317. 

Sayers, Elizabeth (2001) Expectations of the Japa-
nese Visitor Market to the Northern Mariana Is-
lands. Bachelor of Applied Science, Honours 
Thesis. Charles Sturt University, Albury NSW 

Sayers, Elizabeth & Spennemann, Dirk HR (2006a) 
Provision of information on Cultural Attrac-
tions to Japanese Tourists in the CNMI. Micro-
nesian Journal of the Humanities and Social Sciences 
vol. 5 nº 1/2, pp. 413–430 

Sayers, Elizabeth and Spennemann, Dirk HR. 
(2006b) Cultural heritage attractions in the 
CNMI: Visitor Satisfaction and Experiences of 
Japanese Tourists. Micronesian Journal of the Hu-
manities and Social Sciences vol. 5 nº 1/2, pp. 400-
412 

Sayers, Elizabeth and Spennemann, Dirk HR. 
(2006c) The Attitudes of Japanese Tourists to-
wards Cultural heritage attractions in the CNMI. 
Micronesian Journal of the Humanities and Social Sci-
ences vol. 5 nº 1/2, pp. 388-399. 

Seo, Heon (2004) A Study on of Analysis Japanese 
Tourist Trends Visiting Korea: Focused on why 
Japanese Tourists Have Been Decreasing in 
Korea. Asia Pacific Tourism Association 
(APTA) 10th Annual Conference, 2004. Con-
ference Abstract. 

Sirakaya, E., McLellan, R. and Uysal, M. (1996) 
`Modeling Vacation Destination Decisions: A 
Behavioral Approach', Journal of Travel and 
Tourism Marketing, Vol. 5, No. 4, pp. 57–75. 

Spennemann, Dirk H.R. & Meyenn, Robert J. 
(1996) Melanesian Cultural Heritage Manage-
ment Identification Study. Strategic Issues 
Document. Johnstone Centre of Parks, Recreation and 
Heritage Report Vol. 61. The Johnstone Centre 
for Parks, Recreation and Heritage, Charles 
Sturt University: Albury, NSW  

Spennemann, Dirk H.R. (1987) Feasibility study on 
improving tourist atractions, notably historic and ar-
chaeological sites within the Kingdom of Tonga. Consul-

tancy study prepared for the Secretariat of the Tourism 
Council of the South Pacific (TCSP). Draft final report. 
3 vols., 613 pp. Ms. on file, Secretariat of the 
Tourism Council of the South Pacific, Suva, Fiji. 

Spennemann, Dirk H.R. (1989) Archäologie, Tour-
ismus und Kulturpolitik: Beispiele aus Tonga. 
Archäologische Informationen 12(1), 1989, 16-34. 

Spennemann, Dirk H.R. (2003) Teacher and Stu-
dent perceptions of the cultural heritage of the 
CNMI. An empirical snap-shot. The Micronesian 
Journal of the Humanities and Social Sciences vol. 2 nº 
1–2, pp. 50–58. 

Spennemann, Dirk H.R., Look, David W. and Gra-
ham, Kristy (2001) Perceptions of Heritage Eco-
tourism by Micronesian Decision Makers. John-
stone Centre Report Vol. 147. Albury, NSW: The 
Johnstone Centre, Charles Sturt University.  

Spennemann, Dirk H.R., Look, David W. and Gra-
ham, Kristy (2002) Heritage Ecotourism in 
Micronesia: What do Decision Makers expect? 
Pacific Tourism Review vol 6 nº1, pp. 51-61. 

Stowe, William W. (1994) Going Abroad. European 
Travel in nineteenth century American culture. Prince-
ton: Princeton Univesity Press. 

Wirosardjono, S. 1993, Cultural tourism and mar-
keting: An anthropological  perspective. In Uni-
versal tourism: Enhancing or degrading culture? 
ed. W. Nuryant. Proceedings of the International con-
ference in cultural tourism. Godlich Mada University 
Press, Indonesia.   

You, X. and O’Leary, J. T (2000) Age and Cohort 
Effects: An Examination of Older Japanese 
Traveler. Journal of Travel and Tourism Marketing 
vol 9, nº 1-2, pp. 21 – 42. 

Zeppel, Heather (1992) The Festival of Pacific Arts: 
an emerging special interest tourism event. in: 
Betty Weiler and C. Michael Hall (eds), Special 
Interest Tourism. London: Belhaven Press. Pp. 69-
82. 

Zeppel, Heather and Hall, C. Michael (1992) Arts 
and Heritage Tourism. in: Betty Weiler and C. 
Michael Hall (eds), Special Interest Tourism. Lon-
don: Belhaven Press. Pp. 47-68. 

AUTHOR BIOGRAPHY AND CONTACT 
Elizabeth Sayers completed a Bachelor of Applied 
Science (Ecotourism) Honours at Charles Sturt 
University, Albury Australia in 2001. Since complet-
ing her degree she has been working in environ-
mental education and natural heritage protection 
and expansion. Elizabeth is currently the Executive 
Coordinator of the National Parks Association of 
Queensland and has recently undertaken further 
studies in Adult Education. 



 Role of Cultural Attractions in the Motivations and Awareness Spectrum of Japanese Tourists 387 

 

CONTACT: Elizabeth Sayers, Executive Coordinator, Na-
tional Parks Association Queensland, PO Box 1040, Mil-
ton Centre, Brisbane QLD 4064, Australia. E-mail: 
esayers@npaq.org.au 

Dirk HR Spennemann is Associate Professor in 
Cultural Heritage Management at Charles Sturt 
University, Albury, Australia. His main research in-
terests are German colonial heritage in Oceania, in 
particular Micronesia, and historic preservation is-
sues in Micronesia in general. His second focus 
rests in the area of heritage futures, examining is-
sues such as the conceptual understanding of emer-
gent heritage(s) and the relationship between 
cultural heritage values and the influences of man-
agement processes as they play out between heritage 
professionals and the general public. 
CONTACT: A/Professor Dirk H.R. Spennemann, Charles 
Sturt University, P.O.Box 789, Albury NSW 2640, 
Australia e-mail dspennemann@csu.edu.au 
 

 




